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The Waterhouse, North Road, Durham.

Amber Taverns Missions Statement: “Our Mission is to show that the Great British community pub is 
both relevant and viable by developing thriving wet led businesses which offer a friendly environment 
and are at the heart of their local community.“

The Waterhouse represents an investment by Amber Taverns of in excess of £1M.  It will create 40-50 
jobs.  It is the 7th premises that Amber Taverns operates in the county of Durham.  Their other premises 
are set out below:

Three Stories (185) 58 Yoden Way PETERLEE SR8 1BS
G W Horners (87) 2 Front Street CHESTER LE STREET DH3 3BE  
Dean & Chapter (106) Main Street FERRYHILL DL17 8LA  
The Whistle Blower 
(124) 

Middle Street CONSETT DH8 5QP  
The Brewers Arms (135) 1 High Street SPENNYMOOR DL16 6AG  
The Tap & Tun (168) 23 Newgate Street BISHOP AUCKLAND DL14 7HZ  

Amber Taverns enjoy good relationships with Durham Council and the Police, and work in partnership 
with them across their existing Durham sites.  They are active members of Pubwatch and the community 
generally, taking a genuine interest in the area and their impact upon it.  They operate a total of 162 
sites across the country.  Their head office is based in Blackpool.  They have 42 members of back office 
staff, including sales, accounts, HR, compliance and management.

This application was made in order to deliver the typical Amber Taverns Concept at a former 
Wetherspoons site, of a wet led community pub.  This did not involve any increase in the trading hours 
or the hours for the sale of alcohol.  In fact, Amber Taverns shortened the operating hours, opening 
from 09:00 instead of 07:00, as it is currently licensed.  In addition, they have added regulated 
entertainment, changed the layout plan to reflect their refurbishment, amended the seasonal timings 
and amended the existing conditions.  Inside the premises it will be a predominantly seated venue with 
background music and a full range of sports coverage, including Sky Sports.  There is also a games 
area with darts, shuffleboard and a sound proofed karaoke room.

Amber Taverns originally planned to have a roof terrace as part of the development and submitted the 
application based on a surveyor drawing.  Once they acquired the building, they were able to gain full 
access to the location of the roof terrace, and simply decided the proximity of the private residences at 
the rear could be negatively impacted by any potential noise escape from customers on the terrace. 
Whilst they can control or mitigate any audio provision - a warm summer evening will undoubtedly 
carry voices and laughter from the terrace area.  They did look at a few acoustic provisions, but 
considered they would be ineffective.  Should residents have any issues with our premises they can 
refer to our complaints policy, but our managers are the first port of call for issues.  Amber Taverns 
has complaints policies tailored for each site, and a draft is contained within this bundle.  

All of our sites have a manager living on the premises.  This premises will have 4 shift managers and 4 
personal licence holders, with 40-50 staff in total.  Door supervisors are employed at our sites on a 
Friday and Saturday night, and additionally on the basis of risk assessments.  We have attached a 
sample risk assessment from the World Cup for information purposes.

Our target clientele is not students, but we won’t turn them away.  We don’t cater to students.  We 
don’t have student type drinks offers, promoter led nights or have music which typically attracts younger 
people.  Our music profile is 60’s, 70’s and 80’s.  Our manager Tracy Mooney wants to also promote 
Northern Soul and Motown.   Whatever the music, it’s played at a level where customers can talk in 
comfort.
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Our management structure is led from Director level, through Gary Roberts, our Operations Director.  
There are then 3 Regional Managers, who each have Area Managers working under them.  There are 
15 Area Managers covering all 162 sites.  The Area Managers are then in charge of a group of sites and 
liaise directly with our site managers.  They are all in turn supported by our back office staff who 
administer the company and provide deliverables to each site such as sales, training, health and safety 
and licensing compliance.  

Amber Taverns has a fairly unique relationship with its Managers.  The arrangement is organised so 
that the Managers are incentivised to succeed in the business, with the support of Amber Taverns.  The 
Managers are self-employed and run the premises a bit like a franchise, via an Operators Agreement.  
They employ their own staff and must live on site (which in turn is a free perk of the arrangement).  
They are paid via a percentage share of the profits from the business.  So, the better the premises 
does, the better they do.  This creates an environment in which Managers take a very personal 
responsibility for the premises, for the conduct of their staff and for the impact the premises has upon 
its local environment.  Their premises have a very homely feel.

The Manager, Tracy Mooney

Tracey has been working within the hospitality sector for 16 years and is a personal licence holder.  Her 
first pub was The Coach and Horses in Wrekenton where she was a tenant for Punch Taverns.  She 
has worked at various other premises.  For the last 6 years Tracey has worked for Amber Taverns.  She 
has recently operated the Metropole on Gateshead High Street very successfully, with no issues.  She 
has also operated a number of other premises in Gateshead, including The Travellers Rest, Cross House, 
The Speculation Inn and The Shakespeare.    
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Mission Statements and Core 
Values 
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Mission Statements
• To re-build and grow a successful company , where our operators and 

their teams develop their own businesses in partnership with Amber , 
to create the best, safest pubs in every community and where our 
loyal customers are proud to visit us and return time and again….’

• Amber Taverns prides itself on providing an innovative experience in 
the communities we serve 
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Mission Statement

• Operator partnerships

• Successful business

• Great customer experience

• ‘’To build partnerships with our operators to deliver a successful 
business that creates a great customer experience “

• ‘’Working in Partnership with our operators to be the best wet led 
Pub Company in the UK at the heart of every community’’
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Core Values 
• Always be the heart and a real part of every community

• Create the opportunities to allow you to develop YOUR own business

• To always work within the Amber framework of structured support 
and guidance from the wider Amber family

• Attract and nurture the very best operators and their teams

• Ensure we continually challenge the ‘norm’ and adapt our offer to 
consistently stay ahead of the competition

• Strive to deliver the best, safe standards & service in the industry

• Respect every £ we spend, so that we can continue to reward, 
recognise and grow the whole Amber Family 

• Make every part of the company an enjoyable and safe place to work 
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Core Values 
• We pride ourselves on being the heart of the community.

• We offer a great training scheme to help with the selection process of 
getting the right people within the right place.

• We offer best practice and a safe place.

• We are big supporters of small businesses and offer a big support
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Core Values 

• Heart of the community

• Committed to our people and our customers

• Conduct business with integrity and fairness

• Great choice of products 

• excellent service

• Maintain a healthy, productive and safe environment for all
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Core Values 
• Striving to deliver the best service and standards

• Make the pub your own within the Amber support framework and 
always challenge the ‘Norm’

• Best in class. Enjoying leading brands and products in a welcoming 
and safe environment for all

• Always at the hub of the community that we serve

• Reward excellence 
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Photographs taken around Tenter
Terrace and from the Rear of the 
Waterhouse.
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Complaints Procedure for The Water House, Durham

1. Complaint Handling Process:
   a. Designate the Duty Manager as the point of contact for complaints, ensuring they are easily 
identifiable and accessible to both pub customers and neighbours.
   b. Train staff on how to handle complaints professionally, empathetically, and with a commitment 
to resolving the issue.
   c. Document all complaints received, noting the date, time, details of the complaint, and actions 
taken to address it.
   d. Respond to complaints promptly, acknowledging the issue and providing an estimated timeline 
for resolution.
   e. Investigate each complaint thoroughly and take appropriate action to rectify the situation, 
whether it involves addressing noise sources, improving staff training, or implementing additional 
noise mitigation measures.
   f. Follow up with the complainant to confirm that the issue has been resolved to their satisfaction.

2. Internal Noise Control Measures:
   a. Ensure all staff members are trained on noise management and the importance of minimising 
disturbances.
   b. Regularly maintain and monitor sound systems, speakers, and other noise-producing equipment 
to prevent excessive volume levels.
   c. Implement clear guidelines for staff regarding acceptable noise levels during different periods, 
such as quieter hours in the evening or during late-night closing.
  d. The dispersal policy at the end of trading requires music levels to be gradually reduced to 
encourage customers to leave the premises in an orderly manner.
Note: Noise Mitigation Strategies include:
   a. The development has installed soundproofing materials, such as acoustic panels, to reduce noise 
transmission to neighbouring properties.
   b. Secondary double-glazed windows have been installed at the front of the premises.
   c. Install draft excluders on doors to prevent sound leakage.

3. Communication and Engagement with Neighbours:
   a. Establish open lines of communication with nearby residents, introducing yourself and providing 
contact information for the pub's management.  Confirm Landline, Mobile and Email details.
   b. A good policy is the conduct regular meetings with neighbours to discuss any concerns and share 
updates on any issues or potential changes to the Operational policy
   c. Encourage neighbours to provide feedback or raise complaints promptly, so you can address 
their concerns in a timely manner.

5. Take it further
If you feel that you haven't resolved the issue or a noise complaint for a customer or neighbour. You 
should advise them to escalate it to the head office. They will take the complaint seriously and 
investigate it thoroughly. They will provide a full response within the agreed timescale.
The customer or neighbour should address all complaints to info@ambertaverns.co.uk . This will go 
directly to the Operations Director who will engage with the local Area Manager and Regional 
Manager.

5. Continuous Improvement:
   a. Regularly review the effectiveness of noise mitigation measures and make necessary 
adjustments based on feedback and monitoring.
   b. Encourage staff to provide suggestions on how reduce and improve relations with neighbours.
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   c. Stay updated on local activities and ensured compliance with any applicable laws or restrictions.

Remember, maintaining a positive relationship with our colleagues, customers and neighbours is 
crucial for the long-term success of your pub. By implementing effective noise mitigation strategies 
and a well-defined complaints procedure, you can minimise any negative issues, address concerns 
promptly, and foster good relations with all stakeholders.
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WORLD CUP 2022 
RISK ASSESSMENT
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WORLD CUP 2022 RISK ASSESSMENT

The aim of this Risk Assessment is to ensure a safe and secure environment for Staff, 
Management, Customers, Door Supervisors, Police and General Public throughout this major 
sporting event which falls during key occasions in the festive calendar.  Key fixtures should be 
noted when taking festive group bookings, such bookings should easily be intertwined with 
Category A games. If there is a clash of bookings with a Category C fixture then additional 
advice should be sought.

The method used throughout this report is based on the four licensing objectives and ensuring 
compliance with the new Mandatory Conditions.

The Four Licensing Objectives 

1.   PREVENTION OF CRIME AND DISORDER

2.   PREVENTION OF PUBLIC NUISANCE

3.   PUBLIC SAFETY

4.   PROTECTION OF CHILDREN FROM HARM

The Operational guidelines of the outlet are based on achieving the Licensing Objectives,                                    
there may not be a direct reference to the Licensing Objectives in this Risk Assessment.
Please refer to Managing World Cup Success – Advice for licensees showing World Cup 2022
football matches produced by the British Beer & Pub Association September 2022
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ENGLANDS PATH TO THE FINAL
Group A – Qatar, Ecuador, Senegal, Netherlands

Group B – England, Iran, USA, Wales 
Group C – Argentina, Saudi Arabia, Mexico, Poland

Group D – France, Denmark, Tunisia, Australia
Group E – Spain, Germany, Japan, Costa Rica
Group F – Belgium, Canada, Morocco, Croatia

Group G – Brazil, Serbia, Switzerland, Cameroon
Group H – Portugal, Ghana, Uruguay, South Korea

Group Games
Monday 21st November (1.00pm) – England v Iran
Friday 25th November (7.00pm) – England v USA

Tuesday 29th November (7.00pm) – Wales v England

Round of 16
Saturday 3rd December 3.00pm if England Win the Group
Sunday 4th December 7.00pm if England are Runner’s Up
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ENGLANDS PATH TO THE FINAL

Semi Finals
Tuesday 13th December 7.00pm

or
Wednesday 14th December 7.00pm

Quarter Finals
Friday 9th December 3.00pm

or
Saturday 10th December 7.00pm

Final
Sunday 18th December 3.00pm

Third Place
Saturday 17th December 3.00pm
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WORLD CUP 2022 RISK ASSESSMENT
Identifying the Risk by Game

All Group Games Category A
Group Game 1 & 2 involving England Category C
Group Game 3 inv. England & Wales Category C-IR

Round of 16 Games Category B
RO16 game involving England Category C-IR

Quarter Final Games Category B
Quarter Finals involving England Category C-IR

Semi-Final Games Category B
Semi-Final involving England Category C-IR

Third Place Game Category B
Third Place Game involving England Category C

The Final Category B
The Final involving England Category C-IR
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WORLD CUP 2022 RISK ASSESSMENT

Category A 
General interest in Group Games, average attendance, minimal risk of any incidents, routine games with no 
strong emotional links, minimal chance of disappointment or upset, minimal risks. 

Category B (AWARENESS)
Heightened interest in Knockout Games, higher attendance, increased risk of incidents, teams will be knocked, 
out of the tournament, results may cause disappointment or upset.

Category C (CAUTION)
High interest in Group Games involving England, the first two Group Games are less likely to cause an issue as 
the team cannot be knocked out of the tournament. However:

•There will be increased footfall from non-regular clientele 
•Generally good natured banter with no historical ‘grudges’ with opposing teams in Group B
•Potential risk of incidents due to potentially higher than levels of footfall

Category C-IR    (INCREASED RISK)
• These games could result in England being Knocked Out of the competition, the potential 

flashpoints are any goals scored for and against England, at the Final Whistle and immediately 
during post match banter.

• Additional Caution for any games that feature historical ‘grudge’ opponents such as Germany or 
Argentina.  This may happen in the RO16, Quarter-finals, Semi-finals or Final.

Definitions of Risk Categories
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WORLD CUP 2022 RISK ASSESSMENT

All Games
Ensure CCTV system is fully operational & recording, any issues contact 
AT999@ambertaverns.co.uk
Audio-visual systems fully operation.
Challenge 25 Training and Policies in force
Awareness of Emergency Evacuation Procedure 
Awareness of dealing with confrontational customers
Report any incidents or accidents to Area Manager 
Complete Incident Reports and burn copy of CCTV.  
Retain a copy of CCTV on site and send two copies to Head Office.

Category A
No change to standard House Policies on screening Live Football
Staffing levels to reflect Fixtures
Be aware of the Fixtures and the implications of the outcome of the losing team
Premises with a minority of supporters for teams other than England, whilst encouraging 
fans to enjoy the game, be aware of the implications of the results of such games.

Category B – all the actions above, plus:
Heightened risks due to the home team being involved.
Increase supervision and monitoring
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WORLD CUP 2022 RISK ASSESSMENT
Category C - All Actions required for Category A & B Games plus the following:

Designated Premises Supervisor to be on site prior to K.O. times and for the duration of all England Fixtures.

Games involving England will attract higher than normal levels of footfall. 
Therefore Occupancy levels need to be monitored by the D.P.S. and SIA Accredited Door Supervisors where applicable.  
Door Supervisors should commence at least one hour before Kick-Off, assess the customers in the pub and manage a safe 
capacity throughout the game.  
Door Supervisors should limit the number of customers entering the premises immediately after the game.

Discuss with Security and Local Licensing to determine whether Polycarbonate or disposable drinkware are to be 
utilised, ensure stocks of polycarbonate are available should they be required. 

Glass/drinkware collectors should be used during and post match.

Pool Tables to be covered, Pool Cues removed from trading area, Pool Balls removed out of the table, remove Darts 
from trading area.

External furniture within any pavement licenses areas should be stored and prohibit drinking externally, unless you have 
a segregated beer garden or terrace within the property that can be monitored at all times.

Ensure that you control access and ingress and create a smoking solution within defined areas.

Refuse Containers and Glass Recycling containers to be locked closed prior to commencement of any games and remain 
locked for the duration and post match.

Close Monitoring & Supervision of customers at key trigger points, pay particular attention to external trading areas. 

At the end of the game slow service (close the bar) and increase floor personnel for monitoring and clean-up of the 
premises, and early intervention if required.

Reduce the volume of atmosphere music immediately after the match

Outlets with Pub Radios should keep the Police informed of potential threats.
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WORLD CUP 2022 RISK ASSESSMENT

Category C-IR - All Actions required for Category C Games plus the following:

Only applicable for the identified games that England are involved in.  Any games that 
involve Germany or Argentina may result in issues based on the outcome of the game. As 
such all staff and management should be extra vigilant.
Staffing levels should be maintained throughout the games to increase supervision, speed 
of service and collection of drinkware.
The games may result in England being Knocked Out the results may influence the attitudes 
of the customers. 
Celebrations and spirited banter can quickly flare up into an incident, early intervention will 
stop anything escalating.
England lose a game or get Knocked Out: 

Post match it is important to cease service for a short while and increase floor personnel for monitoring 
customers and clean-up of the premises, and early intervention if required.
If door supervisors are present they should restrict post match admission into the premises  and monitor 
occupancy and general ambience of the outlet.

If Door Supervisors are normally used at the outlet, Cat C-IR games should attract the 
same numbers as a Saturday evening as a minimum.
Entertainment: avoid entertainment before or during any Cat C-IR games.  Leave a decent 
period post the match before engaging in DJ’s, Live Music or Karaoke,
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WORLD CUP 2022 RISK ASSESSMENT

 Outlet Specific Action Plan
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W0RLD CUP 2022 RISK ASSESSMENT

 Outlet Specific Action Plan cont’d
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Managing World Cup Success -
Advice for licensees showing 
World Cup 2022 football matches

British Beer & Pub Association
September 2022 
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Introduction 
The 2022 FIFA World Cup is a major opportunity to attract customers who 
want to watch live matches in the great atmosphere provided by pubs. For the 
first time, the tournament will be played in the winter, with matches planned 
during November and December, culminating in the final on 18th December. 
If you are planning to show World Cup 2022 games in your pub this winter, you 
may well already have management practices in place to deal with any issues 
that arise. If not, the advice below is intended to be helpful, concise guidance to 
ensure that you have busy and successful events over the tournament. This 
guide has been produced by the BBPA in partnership with UKHospitality, the 
British Institute of Innkeeping (BII), the Local Government Association and the 
National Police Chiefs’ Council with the aim to encourage police, licensing 
authorities and the licensed trade to work together to ensure a safe and 
successful tournament. It is also supported by the Institute of Licensing, 
National PubWatch, Best Bar None and the National Association of Licensing 
Enforcement Officers (NALEO). 
September 2022 
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Advice for licensees
 Consideration should be given to contacting the police and/or your Licensing Officer to let them know in advance of 

your plans for showing World Cup 2022 matches where there could be implications for either (or both) of these bodies, 
so that they can incorporate these plans into any actions they may be taking;

 Check conditions on the Premises Licence to make sure that you are complying with all requirements, and if a 
Temporary Event Notice is needed. It would be helpful to the local authority and police to submit your TEN as early as 
possible. If you are running promotions, check they comply with the Mandatory Conditions regarding this area;

 If there is trouble at your premises, call the police immediately and cease serving alcohol;
 In the event of trouble outside the premises, keep customers inside;
 Pass on any concerns or reports of disorder to local police (and other premises if you are in a Pubwatch);
 Make sure that the DPS is on duty if possible. If not, a duty manager with a personal licence should be available to 

oversee the event;
 Make sure that the DPS/duty manager holds the keys for the front doors and can secure them at any stage;
 Ensure sufficient staff numbers are in place to cope with the anticipated number of customers;
 Make sure that the event is discussed with all staff and that any local police concerns are addressed and staff are aware;
 Make sure that there is no excessive consumption of alcohol - remember it is an offence to serve somebody who is 

drunk or to buy a drink for somebody who is already drunk. Posters reminding customers of the law are available free-
of-charge from the BBPA’s website;

 Whilst fixtures involving England or Wales are likely to attract larger numbers of customers to watch the game in your 
pub, also be aware of games where the national team playing may also attract a large following from the local 
community and plan accordingly;

 Consider the use of tickets to control admission and prevent overcrowding, if this is likely to be an issue in your pub;
 Ensure there is sufficient room available for the expected level of customers, and that there are contingency plans in 

place if this exceeded e.g. refusing entry if capacity is reached;
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Advice for licensees
 If you feel admission and control could be an issue, consider use of Door Supervisors (remembering that they must be 

SIA registered) to help control the number of people watching matches/events. The SIA’s approved contractor scheme 
register can be found here Register of Approved Contractors (sia.homeoffice.gov.uk) . Given potential pressure on 
Door Supervisor availability due to the Christmas season and World Cup occurring concurrently, it is advised to plan 
ahead if you are choosing to use supervisors;

 Review access to your premises and consider restricting the number of entrances (should fire regulations permit);
 Check that all fire exits are completely clear and unobstructed and your fire risk assessment is reviewed accordingly;
 Consider the use of plastic glassware such as polycarbonate if necessary, particularly for outside areas and to avoid 

unnecessary waiting for service and/or to lessen the risk of injury;
 When serving glass bottles, consider the use of PET bottles or decanting into plastic glassware if appropriate;
 If you do use glass, ensure that empties are collected regularly and any broken glass is quickly cleared away;
 Be aware that under-18s may be attracted to watching events and matches in your venue; continue to be vigilant about 

preventing the sale of alcohol to them;
 Be aware of the need to prevent the use of illegal drugs. The BBPA has produced a guide "Drugs and pubs: a guide to 

keeping a drug-free pub" which is free to download from www.beerandpub.com;
 Think carefully about where TV screens are situated so as to avoid potential congestion. For similar reasons it is 

advisable, as far as possible, to prevent screens being viewed from outside the premises by non-customers;
 If you have CCTV, ensure that it is fully operational with all cameras recording. It would be advisable as good practice 

that a staff member able to operate the CCTV system is available;
 Be sure to monitor and control smoking areas where appropriate, especially at half-time and at the end of the match;
 Check that your premises remains accessible to all – please see the BBPA’s "An Open Welcome" guidance on its website 

for further information;
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Advice for licensees
 Check whether there is a public outdoor large screen event in the immediate area.  Some unfortunate incidents have 

occurred in the past when people have spilled out of these events and into local pubs. Consider refusing entry if this is 
likely to happen;

 Contact your Licensing Officer for any information on local requirements, and ensure noise is kept to a reasonable 
level for local residents, particularly if screening any matches outdoors;

 Consider making taxi numbers/late night public transport/train information readily available to assist customers in 
leaving the venue safely after evening games.

Screening matches outdoors 
Even though the tournament is during the winter you might choose to screen matches in outside spaces. If so there are 
additional points to consider as part of your risk assessment: 
 Check that there are no conditions on your licence that would restrict the use of outdoor areas;
 Positioning of any outdoors screens so that as far as possible they cannot be viewed by non-customers beyond the 

premises boundary;
 Consider the impact of increased noise levels outside with regards to local residents;
 Ensure any counter-terrorism measures are reviewed and that staff have been made aware of the signs to look out for;
 Consider the increased use of staff in outdoor areas during the screenings and afterwards;
 Ensure that any temporary outdoor structures for either screening the match or sheltering customers have been 

properly constructed and that they remain safe and secure, especially in bad weather.
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Current requirements due to COVID-19 
 Since April 2022, the Government’s guidance on managing the risks arising from COVID-19 is set out in its document 

for businesses and employers - Reducing the spread of respiratory infections, including COVID-19, in the workplace. 
Further updates of the Government guidance may be possible as we approach winter so you should check it on a 
regular basis, and be aware that England, Scotland and Wales each have their own sets of guidance. 

Further guidance 
 The BBPA strongly advises licensees to carry out a risk assessment and record any decisions made – such a record will 

be useful if despite your best efforts some individuals are determined to cause trouble in your premises. The BBPA has 
produced a guide, ‘Managing Safety in Pubs’ which may be of help when developing risk assessments. This is free to 
download from www.beerandpub.com. 

Counter-terrorism considerations 
 Whilst no specific threat has been identified it is important that premises consider the risk from those intent on 

causing wide-scale harm and panic and should therefore remain vigilant for anything that seems out of place or 
unusual.  

 Licensed Premises remain attractive to terrorists seeking to attack publicly accessible locations where large numbers of 
people gather. A risk assessment should be carried out that takes into account the premises preparedness and 
resilience, the security culture of all staff.  

 Threat Level: UK Terrorist Threat Levels are published online. Knowing where to find the threat levels and 
understanding them is important when security planning. Understanding the threat can help inform your risk 
assessment and ensure appropriate and proportionate security arrangements are in place, and help prioritise actions as 
threat levels provide an indication of attack likelihood.  www.mi5.gov.uk 

 Suspicious Activity: Terrorists like all criminals will reconnoitre their targets. Staff must be vigilant and confident they 
can report suspicious behaviour without delay. If you suspect there is immediate danger you should tell a Police Officer 
by dialling 999 or if there is no immediate threat please call the National Anti-Terrorist Hotline – 0800 789 321. If you 
see something that doesn’t feel right, the Police want to hear from you.
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Guidance Documentation and Support
 Physical Distancing and Search Guidance
 Protecting Queues for Vehicles Used As Weapons
 NaCTSO Crowded Places Guidance – www.NaCTSO.GOV.UK

 It is highly recommended that management and staff undertake the free online Action Counters Terrorism (ACT) E-
learning Counter-Terrorism Awareness product. For further info and registration follow 
https/://ct.highfieldelearning.com and download the ACT App. For further information please see 
www.NaCTSO.GOV.uk  or  ct@highfieldelearning.com 

 Please contact your Force Counter Terrorism Security Advisors.  For further contact information visit 
www.NaCTSO.GOV.UK and use the Crowded Places Guidance pathway. 

 General For further information on this document, please contact Andrew Green, Policy Manager at the BBPA, 
agreen@beerandpub.com. 
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If you are requested by the Police to 
CLOSE THE PUB
STOP SERVING 

OR ANY OTHER REQUEST
COMPLY PROMPTLY & EFFICIENTLY

If in doubt, at any stage of the tournament do 
not hesitate to contact Head Office for 

additional advice or support.

We wish to achieve an incident free tournament 
through pro-active management!
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